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which advertisers avoid have small ci "".ulations* But
it is possible to imagine a journal having more readers
than any can boast at present and yet being boycotted
by the big advertisers on account of its opinions*

Such a journal could just manage to live on its
circulation if its readers were satisfied with a smaller
bulk of paper than its rivals, stuffed with advertise-
ments, could give them* Often the Daily Mail gives
for a penny more than a pennyworth of paper, not
counting the cost of what is printed upon it*
Occasionally others do this, when they are able to
publish specially big issues consisting mostly of adver-
tisements* Paying twopence for The Times, buyers
receive not infrequently as much as twopennyworth of
paper, with all the news, articles, and advertisements
thrown in*

To a large class of reader newspaper advertisements
are more interesting than either news or articles* This
class is more likely to take the Daily Hail than Tie
Times, though The Times Personal columns on the front
page are as entertaining and instructive as any feature
in journalism* But it is not instruction or humour
that those who regularly study advertisement pages
are in search of: they are mostly women who want to
know the fashions or to get " bargains " in clothes*

To exist without large quantities of advertising
matter a newspaper would have to win a public
which wanted to read, not merely to skim; to be
informed, amused, and mentally stimulated* The
present trend seems to favour journals in which a
small amount of reading matter is included to carry
the advertisements.

This predominance of the advertiser is of recent
growth* It accounts for the development of the Press